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Movick egnHOMBbILLIEHHVIKOB

17 ronnanackux KOMNaHuiA — 3KCnopTepbl,
NPOU3BOAUTENM 1 OpraHu3aunn Lekopa-
TMBHOTO LIBETOBOACTBA — OYAYT NPeACcTas-
NeHbl Ha BbicTaBke «LiBeTbidkcno 2011».
Poccnsi — OrpoMHbIA PbIHOK C 60MbLLAM
noteHunanom: nommmo Mockebl U CaHKT-
lMetepbypra, pocT npojax HabnoaaeTcs
B KPYMHbIX PernoHanbHbiX ropogax. «Lige-
TOYHas cTpaHa lonnaHams» npencTasneHa
KOMNEKTUBHbIM CTEHAOM Ha nnowaan 450

m2. Ha cteHge «bmomeH Bropo XonnaHg» (A
301) BHUMaHVe OyOeT YOENeHO akTyarbHbIM
NOTPEOUTENLCKIM KaMNaHnsam U MeponpusiTi-
M, NPOX0AALLIM B Poccuu. Takue nuap-akunm,
KaK «KOMHaTHOe pacTeHue Mecaua» WM no
cnyyaro [Ha Marepw, HauefieHbl Ha akTuBa-
Lo noTpebuTens n Toprosnan. OGHOBPEMEHHO
¢ 9TUM B MOCKBE NMPOBOAMTCS XpU3aHTEMHAsA
KamnaHus «B noroHe 3a 30M10TbIM LIBETKOM>.
TaKke Ha BbICTaBke GyaeT npeacTasreHa aes-
TeMbHOCTb MO PEKNaMHbIM NPOeKTam, NocBs-
LLIEHHbIM (PPe3nK 1 anbCTpomepuit. CropucTbI
nosy4atr BO3MOXHOCTb MO3HAKOMUTLCS  CO
cneunanbHbiM Beb-caiitom MyMarketingShop,
KOTOPbII JOCTYMEH Ha PYCCKOM fi3bike. [ocTu
TaKKe CMOryT YBUAETb MOKa3 roNfaHACKoro
apaHKupoBLLVKa oxana Xarocmana.

®nop Lxamn,

PYKOBOAWTENb AEnapTamMenTa no pa6ote ¢ Knove-
BbIMM KneHTamu LiseTounoro 6topo Monnanaum

[oBopst 0 GyayLlem IT-TexHOMOrMMiA B LIBETOY-
HOM GM3HeCe, i PUCKHY MpeacKasatb, YTo 6y-
net yepe3 10—15 net. MHe BuANTCA 3TO TakK:
(hiopucT NpUXOAUT YTPOM Ha paboTy W aaet
YCTHOE 3afaHue CBOEMY KOMMbOTepy: «B Te-
YeHue [BYX 4acoB Haf0 AOCTaBUTb TaKWe-TO
TOBapHbIe MO3WLMK B ONPEeAeneHHOM KONi-
yecte!» [lanee BClO paboTy 3a Hero Aenaet
KOMMbtOTepHas mporpavma. pogaBuam Ha-
Wa KOMMaHUs CerogHs npeanaraeT CO3AaTb
BMPTYaNbHbIA PbIHOK MyTeM NpeaocTaBneHus

MHChOpMALMKM O CKNALCKMX OCTaTkax, a no-
KynatefiiM — YOO6HbIA COBPEMEHHbIA WH-
CTPYMEHT A/ ©XXEeAHEBHOMO aHaNN3a PbiHKa 1
3aKynok ToBapa. VIHdopmauus 0 nokynarensx
11 NMPOJaBLAX B cUCTEME OTKpbITa. Bee ycnyru
KomnaHuam Ao koHua 2011 roga 6yayT npego-
CTaBNATLCA BECMNATHO.

BbictaBka «LiBeTbIdkcno» ans Hac (CTeHa
A 750) — 3T0 NOMCK eLMHOMBILLIIEHHUKOB,
yno6Hoe MeCTO BCTpeyM, Hafexpga Ha To,
YTO Halle YHWKanbHoe npefnoxeuue 6ynet
[OCTOMHO OLEHEHO 11 BOCTPe60BaHO. A Hafe-
t0Cb, YTO HA 3TOW BLICTABKE A HANAY HEMano
3aMHTEPECOBAHHBIX KOMMAHUNA, Y KOTOPbIX
XBaTUT CMENOCTW MpefocTaBuTb HEeo6Xo-
AMMYIO  MHCGOpMaUMio, KOTopas Mo3BONUT
BbIBECTW HaLl LIBETOYHBIA PbIHOK HA HOBYHO
op6uty IT-npocTpaHcTBa.

3ypab Ksupksenus,
reHepanbHbIi AUPEKTop Komnanuu Florex

Flor Schamp, Account Operations Director, Flower Council of Holland

17 Dutch companies among which are exporters, manufacturers and decorative floriculture organizations
will be represented at FlowersExpo 2011. Russia is still a huge market with a great potential: besides Mos-
cow and St. Petersburg, large regional cities also demonstrate growth of sales. “Holland — the country of
flowers” will be represented with a large collective stand at the total area of 450 square meters. At Flower
Council of Holland’s stand the attention, first of all, is given to current consumer campaigns and events in
Russia. Such PR-events as “House-plant of the Month” or dedicated to Mother’s Day are aimed at consumer
and trade activation. Also there is a chrysanthemum campaign named “In a pursuit of a gold flower” which
is underway in Moscow. We will also represent the activity concerned freesia and alstroemeria commercial
projects. Florists will have an opportunity to get acquainted with the special web-site MyMarketingShop
which is now available in Russian. Our guests will also see the show of the Dutch florist Johan Hausmann.

@PpaHLy3CcKe HOBYHKN

Zurab Kvirkveliya, General Manager of Florex Company

Regarding the future of information technologies in flower business, | dare to predict the fu-
ture through 10—15 years. | can imagine that the florist come to his workplace and say to the
computer: “In two hours to deliver specified quantity of specified commodity items!” During
the next several seconds the computer analyzes the market and purchases to deliver all items
in time.

Today our company offers sellers to create a virtual market through providing information
about stock balance and buyers — a software product for everyday market analysis and flowers’
purchase. Information about buyers and sellers in the system is opened. Until the end of 2011 all
services will be provided free of charge. FlowersExpo exhibition (stand A 750) is a good platform
for us for searching like-minded partners, a place to meet our clients, and also an expectation our
unique offer will be deservedly appreciated. | hope | will find a number of companies interested in
our product and ready to provide with necessary information with us during this show. Together
we can bring the Russian flower market to the new orbit of the IT space!

Ha BbicTaBke «LiBeTbI-
9kcno 2011» areHT-
CTBO MO Pa3BUTUIO
BHELUHEIKOHOMMYe-
CKOM NeATENbHOCTH
(bpaHLy3CcKux npes-
npuatunit «K06u-
(bpaHc» opraHusyet
HaUWOHaNbHbIA Na-
BUNbOH (cTeHp A 520). CanoH ssnsetcs
OTNINYHON [eNn0BON NMOLWAAKON ONS Bbl-
X04a Ha POCCUACKWIA LBETOYHbIA PbIHOK
1 MECTOM [J1f NOAJEPXKAHUS CITOXKMBLLUX-
€Sl MapTHEPCKMX OTHOLUEHMA. Haw cTeHp
hopMupyIOT KOMMAHWK, YXe WMeloLne
KnueHTckyto 6a3y B Poccuu: Meilland (ca-
XKeHLbl Cafl0BbIX P03), Soparco (nnacTuko-
Bble TOPLIKN W KOHTeMHepsbl), Verdissimo
(cTabunusmposaHHble pactenus), Morel
(cenekums uuknameHoB), Richel (tennny-
Hoe 060pynoBaHue). MopadyoT nocetuTe-
Nei Ka4eCTBOM CBOUX XBOWHUKOB (DUPMbI
Floval n Troncais.

Ha ctenge «H06udbpaHc» 6yayT pabotath
npeAcTaBuTeNn Komnaxnin Ernest Turc, Kpyn-
Henwwero B0 MpaHuuy NPoM3BOANTENS CEMSH
11 NYKOBUL, LIBETOYHbIX KynbTyp, Clause, oaHO-
ro U3 NMfePOB B NPOM3BOLCTBE CEMSH LIBETOB,
1 Printack, paspa6oTymka 060pynoBaHus ans
3roTOBNEHUA 3TUKETOK. Cpeay TeX, KTO Bep-
Bble MPEACTABUT CBOO MPOAYKLIMIO HA POCCUIA-
CKOM PbIHKE, 3HAMEHUTbIA 1pKUcoBoa PuLuap
Kaite. CopT ero cenekuun Ravissant B 2010
rogy 3aHsn mepBoe MecTo Ha MOCKOBCKOM
KOHKypCe MpUCOB (paHee OH Obln OTMEYeH
Ha MeX[yHapoAHbIX CMOTpax BO ®nopeH-
umm 1 MioHxeHe). Puwap Kaite Boarnasnser
cemeiiHoe geno ¢ 1990 ropa. CerogHs ero
KONNeKLMA SBASETCA caMmoli 60MbLLON B EBpO-
ne — 6onee 1000 coptos! 30 aBrycra, ¢ 15.00
a0 18.00, «H06uchpaHc» npurnatuaeT npocny-
LWaTb JOKNafabl (hpaHLLy3CKNX CreLuanncToB.

Hatanbs LLTbiKano,

JlenapTamMeHT cenbcKoro Xo3ncTea

1 NpofoBoNbETBYUA, MoconbcTBo PpaHLyun
B Poccun, Toprosas muccus Ubifrance

Bce gna dqunopucros

CerofHa Ha poc-
CUACKOM pbIHKE
LIBETOB NMPOCNEXU-
BAETCA TEHAEHLNS
K YNnpoLweHunto
NPOAAX W yaeLles-
NEHUIO NPOLYKLNN.
[axe He6OMbLUME NANATKM W Mara3uH4uKm
NPOAAIOT B PO3HULY MO ONMTOBLIM LieHam. Ha
NePBbIN MNIaH BbIXOAAT HE KPacKBble CarlOHbI-
MarasuHbl, rae paboTaoT NPoeccMoHaIbHbIE
(h1opucTbl, @ PYXXCKMIA PbIHOK, KOTOPbIA 04€Hb
nonynsipeH cpean HaceneHus. 3aech 60MbLLYHO
POfib UrPaoT CETU, KOTOPbIE HABSA3bIBAIOT MO-
TpebuTento NPOAAXyY LIBETOB Navkamu N0 HU3-
KM LigHaM. B HacTosiLLee BpemMs CyLLECTBYHOT
[Ba napansenbHbIX MUPa: TOProBAs LBETaMU
Ana NoTpeduTens WU HeGOMbLUNE CaNOHHblE
npogaxu. [lymato, 4To B CBS3U C OOLLEN 3KO-
HOMWYECKOIA CUTYaUMEN CETU U PbIHOYHAA TOP-

rOBAS NPOAOMKAT Pa3BUBATLCA. PbIHOK ANKTY-
€T HaM CBOW YCNoBUS.. HalLiei KoMnaHum Takxe
NPUXOAUTCA NPOAaBatb 6OMbLUNE 06bEMbI
LIBETOB Maykamu no Bceii Hatueii cetu. C Toy-
K1 3peHns 613Heca aTo BELET K YBENYEHHO
00beMOB NpoAaxX «busHec-bykeT» Kak onTo-
BMKA. B aTOM rogy B KOMMaHuu OTMeYaertcs
POCT MPOAAX LIBETOB 1 FOPLLEYHBIX PACTEHWIA.
OnHAKO C TOYKM 3pEHNS MapKUHANbHOCTI 613-
Heca 370 He BMOJIHe TO, C Yero Mbl Ha4YUHAM:
paHbLLe B KOMMaHUM paboTano 6osee AecaTn
BbICOKOKJTaCCHbIX (DI0PUCTOB.

Ha BbicTaBke «L|BeTbldkcno» «buaHec-
byket» Ha cTeHae A500 npefcTaBuT NpoayK-
LMI0 CPIOPUCTMYECKOTO HANPABNIEHNS: HOBUH-
KM yNakoBKM, KepaMUKIA, CTEKITa — BCE HOBOE,
4TO Mbl NPUBE3NI 32 3TOT rod. Hageemcs, 4To
nocetutenen B «Kpokyce» 6yaet MHOro.

Banepwit CtanH, npeaceaarens coBeta
AWPEKTOPOB rpynnbl KOMNaHuii «busHec-byker»

Natalia Shtykalo, UBIFRANCE Trade Mission

Over the international show FlowersExpo Ubifrance, Agency for development of the external economic
activity of the French enterprises, organizes national pavilion (A 520). We consider this exhibition to
be an excellent business platform for entering the Russian flower market and also a place for keeping
good partnership relations. Among the companies which form our stand this year are Meilland (plants
of garden roses), Soparco (plastic pots and containers), Verdissimo (stabilized plants), Morel (cyclamen
selection), Richel (greenhouse equipment). Floval and Troncais will present a high-quality conifers. At
Ubifrance stand you will find representatives of Ernest Turc (the largest manufacturer of flowers’ seeds and
bulbs in France) and Clause (one of the European leaders in flower seeds’ production).

Valeriy Stain, Chairman of Board of Directors, “Business-Bouquet”

Today the Russian flower market demonstrates the tendency of facilitation of sales and output cheapen-
ing. Even the small outlets sell flowers at retail by wholesale prices. Chains which enforce consumers
to buy low-price batches of flowers play now considerable role. Today two parallel worlds exist: flowers
trade for consumers and relatively low flower shops’ sales. Regarding market prospects and forecasts,
| consider that the chains and markets’ trade will continue to develop. The market dictates terms to us
today. During the FlowersExpo exhibition “Business-Bouquet” will introduce generally floristic products:
new packaging, ceramics, glass — all new products we imported during this year. We expect a lot of
visitors to come to Crocus Expo and invite all of them to visit our exhibition stand A 500.



